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A Yoga Routine to Strengthen Arms
Lifting heavy weights lsn't the only way to get
toned arms. Here are a few yoga positions tha
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WILLIAMSBURG GEORGETOWN PALISADES VILLAGE
241 Bedford Avenue 3200 M St. NW 1060 Swarthmore Avenue
Brooklyn, NY 11211 Washington, DC 20007 Suite #2-102
(718) 395-4125 (771) 220-0410 Pacific Palisades, CA 90272

(424) 223-5707
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Aura Diffuser Essential Oil Collection Set Sleep & Downshift Essential Oil Blend Breathe & Spa Essential Oil Blend $32 $48 $48
White $75 $18 $18 Lasting Lip Balm
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